
As the organization which 
purchases and manages the 
Department of Defense’s energy 
products and services, DLA Energy 
has distinguished itself as a national 
asset for our nation’s defense. 
Whether our military engages 
in peacekeeping operations or 
emergency relief missions, DLA 
Energy’s role is crucial to their 
success. Without fuel, aircraft  
don’t fl y, ships don’t sail and 
ground equipment doesn’t move. 
DLA Energy ensures the military 
accomplishes its mission anywhere 
in the world.

In the role as a petroleum materiel 
manager, DLA Energy supports 
the military and federal agency 
customers at over 4,000 locations. 
Th is dedicated service provides 
product to the Statue of Liberty 
and the Grand Canyon National 
Park, and from the Antarctic to 
your neighborhood postal delivery 
truck.

DLA Energy purchases more light 
refi ned petroleum product than 
any other single organization or 
company in the world. With over 
a $4.1 billion annual budget, DLA 
Energy expects to procure nearly 
110 million barrels of petroleum 
products each year. Th at’s enough 
fuel for 1,000 cars to drive around 
the world 4,620 times—or 115.5 
trillion miles.

To meet customers’ needs, 
DLA Energy manages 250 
national stock numbers for 
petroleum products. DLA 
Energy manages jet fuels, 
aviation gasoline, automotive 
gasoline, heating oils, power 
generation, naval propulsion 
fuels, lubricants, natural gas 
and coal. Th e key military 
fuels procured are: JP-5, 
a kerosene-based jet fuel 
primarily used for Navy 
carrier-based aircraft ; JP-8, a 
kerosene-based fuel similar 
to Jet A-1, a commercial jet 
fuel; and F-76, a U.S. naval 
diesel similar to marine gas 
oil.

As electricity began to 
deregulate, DLA Energy 
engaged this new market 
and is prepared to ensure 
the continued reliable supply of 
electricity and related services 
while providing cost savings to its 
military and federal civilian agency 
customers.

DLA Energy is divided into six 
commodity business units, each 
specializing in a specifi c product 
or service. By taking advantage 
of an integrated teaming concept, 
DLA Energy’s customers enjoy 
“one-stop shopping” for all of their 
needs. Whether the issue pertains 
to requirements, transportation, 
contracting or quality, a solution 

is just a phone call away. At DLA 
Energy, the goal, energizing the 
military’s next mission, is always in 
sight.

DLA Energy

is just a phone call away At DLA
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Quick Facts:
• Locations: 24 locations 

worldwide
• Employees: Over 1,100
• Production: Nearly 

110 million barrels of 
petroleum products 
annually

• Stock: Over 250 national 
s tock numbers for 
petroleum products

• Sales: Over $12 million 
annually


